
We announce the presentation of Carole 

Lombard’s last picture. An exciting, ro¬ 

mantic comedy, keyed to an ever-mount¬ 

ing tempo of suspense. Jack Benny at his 

best in a surprisingly different comic role. 

Here is a Lubitsch picture—brilliant in its 

acting...spectacular in its scope! 

exanoer 



THE PROPER SELLING OF 

^ke ^Lclure C^venjone Q^anls See... 

X he first sales conception for TO BE OR NOT TO BE was an 

all-out claim for it as the biggest comedy, with the biggest star value, 

ever made for the box-office. For that precisely is what it is. 

H, Lowever, the accident which terminated the brilliant career of 

America’s beloved Carole Lombard has created a special situation 

in the merchandising of this great picture. 

JL he campaign prepared in this pressbook accomplishes restraint 

and good taste without any sacrifice of showmanship. In fact, the 

most carefully calculated showmanship to turn to account the nation¬ 

wide interest in Carole Lombard’s final picture is pointed up in the 

ads, exploitation and press material which were completely revised. 

Xhe Picture Everyone Wants to See” should be sold from a three- 

angle approach: Carole Lombard’s last picture—Jack Benny at his 

best in a new kind of comic role—and an exciting romance moving 

along at a swift pace of suspense, superbly directed by Ernst 

Lubitsch. 

E ach poster, each ad, each exploitation suggestion, each publicity 

story is designed toward this three-fold approach. 

cl ack Benny’s multiple-million fans will find TO BE OR NOT 

TO BE irresistible. The far-reaching public who knows the enter¬ 

tainment guarantees of an Ernst Lubitsch Production will eagerly 

buy its fun. 

A nd the America which loved Carole Lombard, the 130 million 

who knew her as one of the most incandescent screen personalities, 

the America which was moved by deep pride at her last magnifi¬ 

cently performed assignment for her country’s Defense Bond Drive, 

will make this indeed ‘The Picture Everyone Wants To See.” 



YOUR SHOW-SELLING CAMPAIGN 
Use this index as your guide to a compre¬ 

hensive exploitation^ publicity and advertising 

campaign on ^*To Be Or Not To Be*^ 

National Song Tieup.1 

Special Lobby Displays, Setpieces.3, 4, 5 

Radio Promotions.3, 6, 10 

Newspaper Promotions, Contests . . ..4, 6, 7 

Special Photo Features.6, 10 

Co-op Ad Layout.9 

Other Exploitation Ideas, Stunts.2-10 

Publicity Stories and Mats .11-15 

Advertising Mats.Insert Section 

Lobby Accessories.Inside Back Cover 

Posters Back Cover 



YOUR EXPLOITATION KEYNOTE 
I All showmanship has a very special responsihility in the exploitation of “To Be Or 

I Not To Be.” 

I The industry itself will be involved in your campaign—as it afFects Carole Lombard. 

I The tragedy which has befallen one of the best-loved figures in motion pictures has 

I had one unmistakeable result: all America is waiting to see her last picture. The mood 

I in which it waits is deeply sentimental. Your handling of the picture and its lovely star 

I mvist take that mood into account. 

I Dignity and restraint—these are the keys to your campaign. First step for every 

I showman is to examine carefully the advertising section of this pressbook, and to plan 

I his exploitation approach accordingly. The ad campaign on “To Be Or Not To Be” is 

I the result of the combined judgments of the producer and the industry’s best adver- 

I tising brains. It is the best possible model for yoiu* exploitation. 

IS 

/ 

/ 

Illustrated above is the gay two-color title sheet of the 
popular RAF song, “Bless ’Em All!” available to you 
for music window displays. Shown here also, in addition 
to the Victor and Decca recordings, are song cards for 
additional plugging. Make sure that “To Be Or Not To 
Be” receives credit in all plugs for this hit tune. 

ALL!” 
Record 

Tieup Brings Nation - Wide 
Publicity To Your Show | 

One of the top scenes in “To Be Or Not To Be” contri- ' 

butes a top-notch exploitation promotion—in “Bless ’Em . 

All,” an RAF song which will be sold, played and exploited ^ 

nationally in connection with your show! % 

“Bless ’Em All,” now sweeping the U. S. A. and Canada 1 

as one of the hit tunes in the Canadian Air Force, has been ^ ' 

published by the Sam Fox Publishing Co., whose sheet music 

carries a direct, illustrated plug for your attraction. The i 

publisher’s campaign is set to bring you important local 

promotion, through store displays and newspaper advertising 

—ready for your cooperation and elaborations! 

“BLESS ’EM 
Big Sheet Music^ 

In addition, the song has been recorded by three leading 

companies—^bringing you a wealth of nationwide publicity 

and show-selling. Victor has recorded Barry Wood and the 

Four King Sisters (27407), Bluebird has Art Kassel and his 

orchestra (B-311133) and Decca has the song as performed 

by The Jesters (3932). 

SET MARTIAL MUSIC PROGRAMS 
FOR “BLESS ’EM ALL” PLUGS 

One very effective method of getting your “To Be Or Not To Be” 

hit song played over local radio stations is to arrange with program man¬ 

agers to broadcast an inspiring program of war songs of the various 

United Nations. Such a program could include the standard patriotic an¬ 

thems of the United States, England, the Netherlands, Russia, Canada, 

Australia, etc., as well as songs written during the present war, such as 

“Bless ’Em All.” Program could be built around “Bless ’Em All” by 

introducing it as the very latest martial hit song, and following it up 

with others more familiar. 

In addition to the recordings of this song already made, Guy Lom¬ 

bardo is making a sock disk of the tune for Decca, to be released very 

soon. Contact your local dealer and get it played everywhere! 

Plan now for a thoroughgoing local drive on “Bless ’Em 

All”—through local orchestras and night spots, on the air 

and through all music merchants. Write for all dealer infor¬ 

mation, giving the name or names of orchestras now. 

Get this fetching, swingy tune played by all local hotel 

orchestras, dance bands and local radio ensembles. See that 

the records get plenty of juke box play, and contact music 

dealers for window and counter displays and demonstrations. 

Also, arrange with radio stations and newspapers for lyric¬ 

writing contests—a popular form of promotion on hit songs. 

Write for all dealer information and material, giving the 

name or names or orchestras performing the song in your 

situation, to: 

Leonard Greene 

SAM FOX PUBLISHING CO. 

1250 Sixth Avenne, New York 
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LOBBY REVOLVING WHEEL 

SELLS BENNY COMEDY 
Sell the audience-pulling, story of Jack Benny’s hilarious series of 

disguises with a moving lohhy display that tells the story vividly with 

pictures! Idea is to set up ^^moving wheel” display, centered with a 

straight shot of Benny (Still No. Jack Benny-1 A), and mount a series 

^ of stills of Jack in the impersonation roles on a wheel behind the front 

j piece (which is cut to reveal one still at a time). Art which shows Jack 

Benny in the disguises is on Stills Nos. 91 (the actor), 89 (high Nazi 

# officer), 49 (medium Nazi officer), 36 (disguised spy) and 101 (escaped 

Nazi officer). In mounting the stills, be sure to crop them suitably for 

the purposes of this stunt. Tie in the complete promotion with a catch¬ 

line on this order; ‘‘A Great Actor—JACK BENNY AT HIS BEST—star¬ 

ring in ‘TO BE OR NOT TO BE’ (billing). Here’s a swell attention-getter 

—for socko boxoffice returns! 

The same set-up can of course be used as a simple lobby display, in 

40 X 60 proportions and presented without any moving effect. Exploit 

^ the important showmanship angle of Jack Benny’s portrayals in a new 

k kind of comic role! 

i SELL THE TITLE VIA AIR QUIZ 
ft . • u 

The title “To Be Or Not To Be” is of course a famous quotation that 

everybody recognizes. A great many other films, plays and books have 

had titles that also originated from familiar quotations. What are some 

1^ of them? Here is a typical radio quiz question of the kind that’s most 

popular on the air, and a natural for dropping into your local quiz show. 

Get the m.c. to ask the “experts” this question: Name five well-known 

I books, plays or films whose titles are taken from famous quotations,” 

!i Among the possible answers are: “The Grapes of Wrath” (book, film); 

^ ‘‘To Have and to Hold” (book, film) ; “Of Mice And Men” (book, play, 

f film) ; “Brief Candle” (play) ; and of course “To Be Or Not To Be.” 

.^aUBIISCH’S comedy 

TO BEir nOT TO BE 

"IT'S DRAMA-irS COMEDY" 

LOBBY DISPLAY 
Exploit your show on an important exploitation note 

through a lobby display featuring the advertising headline: 

“IT’S DRAMA . . . IT’S COMEDY!” This exploitation angle 

plugs one of the best-known features of Lubitsch productions, 

which generally combine the two ingredients in highly pleas- 

ureable entertainment, and “To Be or Not To Be” is an out¬ 

standing example of the combination’s high-power boxoffice 

potential! Idea would be to display two stills, in blowup form, 

which typify the two ingredients of your great Lubitsch comedy 

—with the entire display headlined with copy indicated above. 

Use Stills Nos. 118 (for comedy) and 48 (for drama). Round 

out the display with theatre and playdate copy. 

"TO BE" SNAPSHOT CONTEST 

For sure-fire exploitation on the famous title of your 

show, arrange with the photo editor of one of your top 

local newspapers for a photography contest “natural”— 

based directly on the phrase “To Be or Not To Be”! Idea 

would simply be to ask entrants to submit their concep¬ 

tions, in photo form, of the title—to use the title, in other 

words, as the inspiration and caption for a photograph of 

any subject. There’s no limit to the scope of a contest 

of this sort, and constant popularity of amateur photog¬ 

raphy makes it a natural for newspaper publicity and 

town-wide attention. In setting up the contest, the news¬ 

paper will recognize the value of a set of important judges 

—and will join with you in exploiting the contest through 

stores and outlets merchandising film and photography 

equipment. Your lobby is of course an important adjunct 

to the contest—for display and tie-in publicity purposes! 

Follow through on this important stunt in every wav 

possible! 
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still numbers 

are 117 

{above) ; 

74 {right) : 

60 {below). 

a’nifUt aPmtgL fiohi 

TO BE OR NOT TO 

PUNCH ACROSS ENTERTAINMENT 
WITH LAUGH LINES DISPLAY 

Jack Benny is known to millions as the supreme comedian, able to stir 

riotous laughter with his crackling delivery of a gag line. Benny has a huge 

number of such “panic” lines in “To Be Or Not To Be,” and delivers them 

in his top form. 

The shrewd showman can capitalize on this sock entertainment asset in his 

new Lubitsch comedy by arranging a “Benny Lines” display in the lobby, quot¬ 

ing some of the outstanding dialogue shots from the picture, with illustrative 

stills to make an eye-pulling layout. Here are some of the socko lines; and the 

illustration above gives you a suggestion for the layout. 

SPY: “Shall we drink to a blitzkreig?” 

COUNTER-SPY: “M-m-m—I prefer a slow encirclement!” 

HE: “This is the first time I ever met an actress.” 

WRITE-A-CAPTION CONTEST 
CHALLENGES INGENUITY 

Get the fans thinking and writing about the topnotch entertain¬ 

ment that’s waiting for them in “To Be or Not To Be,” by setting a 

“Write-A-Caption” contest in your local paper, inviting readers to 

write the best, most descriptive, or wittiest caption to each of the 

three stills reproduced here. Run it as a three-day contest, with 

accompanying stories stressing the high-voltage star and story appeal 

of the picture and offering guest tickets or cash prizes for the best 

sets of captions. Each of the three stills included in the contest poses 

an exciting situation that lends itself to a concise, pithy caption. Set 

a definite limit—say fifteen words—on the length of captions 

submitted. 

WAR ACTIVITIES PROMOTIONS 
Promotional tieups with war service organizations such as the 

USO, American Women’s Voluntary Service, the Red Cross, etc., 

are a part of the showmanship plan on many pictures. But for 

special reasons that are obvious, “To Be Or Not To Be” is a picture 

on which such co-operation with the auxiliary war organization 

drives, and in particular with your local Defense Bond campaign, 

is particularly apt. A special opening or benefit matinee at which 

bonds and stamps are sold, or at which a percentage of proceeds 

go to one of the war activities groups, will provide a real service 

to the cause and will benefit your show from every standpoint. A 

free coffee canteen in your lobby for uniformed service men dur¬ 

ing the period of your showing would also be a worthwhile under¬ 

taking. We suggest a legitimate and valuable service action along 

these lines as an extremely appropriate part of your activities in 

connection with your showing of “To Be Or Not To Be.” 

jSHE: “Lieutenant, this is the first time I ever met a man who can drop 

three tons of dynamite in two minutes.” 

ACTOR: “In Germany the audiences have to applaud or they go to a 

concentration camp.” 

2nd ACTOR: “What’s wrong with that?” 

SHE: “You were great in that scene. Jack.” 

HE: “You really think so?” 

SHE: “Yes—but when the word ‘cheese’ was mentioned why did you take 

it so big?” 

ACTOR: “You shouldn’t have dragged out your death scene like that.” 

2nd ACTOR: “Listen, I’ve been dying for 25 years, and people seem to 

enjoy it.” 

The same stills, accompanied by the gag lines used as captions, can also be 

made to pay showmanship dividends by planting them in your local newspaper 

for a one-shot or serial feature. Stills shown above, reading from top left are; 

37, S-74, 83, S-159, 22. 

TELL "ESCAPE" EXPERIENCES 

SIMILAR TO PICTURE PLOT 
Most people have their pet stories about true-life experiences of 

people who have escaped from Germany or German-controlled countries, 

or even from concentration camps. In most good-sized towns it should 

be possible to dig up a traveler, a newspaperman, or a refugee now 

living in the United States, who can tell a thrilling or am vising story 

of an escape from German clutches—either from his own experience or 

one that he knows to be authentic. Of course a parallel should be 

drawn with the way in which Jack Beimy and his friends, as a troupe of ^ 

Polish actors, brillianty fool the Nazi invaders and escape from the 

country. 

I 

Such a yarn will make a swell newspaper feature or radio inter¬ 

view, with strong opportunities for publicity plugs for your picture 

through mentioning the title and star names, and (in case of a news¬ 

paper plant) use of scene stills. 
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"FAMOUS LUBITSCH HITS" 
SELLS TOPNOTCH COMEDY 

The fame of Ernst Lubitsch as director of many outstanding screen hits and 

master of the celebrated ‘‘Lubitsch touch” in deft screen comedy, gives you an 

important showmanship approach in exploiting “To Be Or Not To Be.” To mil¬ 

lions of fans Lubitsch’s name stands for delightful comedy and gilt-edge screen 

entertaimnent. 

Punch across the added appeal of this picture as a Lubitsch-directed film 

by planting a fovir-day newspaper contest utilizing three of Lubitsch’s characteristic 

hits plus his latest, “To Be Or Not To Be.” Challenge fans to identify the names 

and stars of these pictures from the stills, which are illustrated here and available 

lo you in mat form. This contest will make an adult and fascinating newspaper 

feature, and is certain to leave a strong impression of superior entertainment in 

your new Carole Lombard-Jack Benny comedy which Lubitsch directed. 

Answers: First Day—Carole Lombard and Jack Benny in “To Be or Not To Be”; Second Day—• 
Margaret Sullavan, Frank Morgan and James Stewart in “Shop Around the Corner”; Third Day—Greta 

Garbo and Melvyn Douglas in “Ninotchka”; Fourth Day—Burgess Meredith, Merle Oberon and Melvyn 

Douglas in “That Uncertain Feeling.” 

Order the full set of 2-column stills shown here on Mat. No 43B—30c; 

Cut—50c. 

Cash Prizes for Best Movie Memories— 

How Many ^%uhitsch Hits** Do You Know? 
Movie—Lubitsch movie—fans! 

Here’s a chance to win some money for 
knowing the famous ‘'Lubitsch touch”! 

Millions of movie-goers everywhere have 
come to recognize the quick flash of a screen 
credit—“Directed by Ernst Lubitsch”—as 
a signal to several hours of great entertain¬ 
ment. Film fans everywhere today look 
forward to his newest productions with 
delight! 

And now, with the opening of his latest 
^ and greatest picture, starring Carole Lom¬ 

bard and Jack Benny in “To Be Or Not To 
Be,” at the . Theatre tomorrow, 
the Daily Mail joins with the.Thea¬ 
tre in a cash-prize contest to test your 
knowledge of Lubitsch lore—to And out 
how many of the famous Lubitsch pictures 
you remember! 

Beginning today and running for four 
days, the “Daily Mail” will publish scene 
photographs taken from four motion pic¬ 

tures which were directed or produced by 
Ernst Lubitsch. 

Here’s all you have to do: 

Identify the titles of the pictures and 
names of the stars who appear in the photo¬ 
graphs which we print. 

Then send your answers, together with 
a, complete set of the “stills” which are pub¬ 
lished every day, to the “Lubitsch Hits” 
Editor, c/o “The Daily Mail.” 

Cash prizes of $10, $5 and $3 will go to 
the first three winners, with guest tickets 
to Ernst Lubitsch’s “To Be Or Not To Be” 
—the picture everyone wants to see—for 
the first ten runners-up! 

You won’t want to miss Carole Lombard 
and Jack Benny in “To Be Or Not To Be,” 
produced and directed by Ernst Lubitsch, 
which starts tomorrow at the ... . 
Theatre! 

And enter the “Lubitsch Hits” Contest 
today! 

"LUBITSCH HITS” IN YOUR LOBBY 
The Famous Lubitsch Hits stills shown on this page for a newspaper contest 

will also make an audience-building lobby display, grouped on a 40x60 board 

^ with copy selling the Lubitsch film-making mastery. 

Copy should read as follows: “ANOTHER LUBITSCH TRIUMPH—The fa¬ 

mous ‘Lubitsch Touch’ in directing film comedy reaches new heights in his latest 

and best—“TO BE OR NOT TO BE.” 

^ Run the name of each of the previous films under the still which represents 

■it, and add after each title, the words “Directed by Ernst Lubitsch.” Special stills 

of these are available from United Artists Exploitation Dept, under the following 

numbers: “Shop Around the Comer”—Press-1; “Ninotchka” — Press-2; and 

“That Uncertain Feeling”—Press-3.—The still from “To Be Or Not To Be” is 

No. S-158 in the regular set. For a portrait of Lubitsch to be used as part of this 

layout, order Still No. S-173. 
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TO BE OR NOT TO BE BENNY? FROM ERNST LUBITSCH'S "TO BE OR NOT TO BE" 
STARRING CAROLE LOMBARD and JACK BENNY 

Versatility! Sheer genius, and genius 
alone—such is the secret of one of the 
great actors of our time, Jack Benny! Here 
—with his co-star, Carole Lombard—he 
portrays a high Nazi general. None would 
know him! 

Here, to prove his versatile genius, he 
portrays a medium Nazi general. He is in¬ 
terviewing a "cohort," a Nazi spy. He 
completely outspies the spy. He is the com¬ 
plete thespian success. But hold—! 

As if there could be more to any actor, 
he so completely outspies the spy that he 
can take the spy's place. And he does— 
to the great comfort of Carole. The man 
shown above is absolutely Jack Benny . . . 

Absolutely the one actor to whom all 
of Shakespeare would be child's play! The 
Benny buskin will one day be an immortal 
treasure of the world's theatre. Take our 
word for it. 

MANY BENNY CHARACTERS IN "TO BE" 
MAKE ENTERTAINING PHOTO STRIP 

Jack Benny’s sock role in ‘‘To Be or Not To Be”—consisting largely of his hilarious, high-powered impersonations of a 

series of characters—gives you potent show-selling material in this six-column matted photo strip! Exploitation em¬ 

phasis on Benny as starring in his greatest role is sure-fire audience-selling, and the feature editor of your local news- ^ 

paper will go for this carefully prepared pictorial material on your famous star-comic. Jack’s portrayals of spying, 

counter-spying, of high and medium Nazi officers will delight the fans, and this feature turns the socko editorial 

material into a highly important advance publicity plant. 

Art used in preparing the photo strip includes Stills Nos. 121, 49, 36 and Jack Benny—lA, from left to right. Set 

the feature now! 

Posters Give Swell 

Material For Cutout 

Lobby Display 
The gorgeous color and striking art in the 

“To Be or Not To Be” posters make their full 

use, not only on billboards but in cutout form, 

mandatory for the hard-hitting showman. For 

brilliant and eye-attracting setpieces in your 

lobby, for cutouts on staircase landings, for 

window displays wherever you can find an avail¬ 

able spot, the art and type elements in these 

posters afford many opportunities for rear¬ 

rangement to suit your particular space re¬ 

quirements. Here are two sample layouts, one 

based on the three-sheet and the other on the 

one-sheet, that give an idea of the way in which 

the show-selling elements of these posters can 

be used when cut out and mounted on card¬ 

board. Have your house artist adapt these lay¬ 

outs to your particular situation. For suggested 

use of elements from the twenty-four-sheet, 

see Page 7. 

PLANT JACK BENNY 

MAKEUP CONTEST 

You’ll delight the hearts of the pencil-mustache artists 

(which includes practically everybody) by running 

an easy one-shot contest called the “Jack Benny Make¬ 

up Contest” for amateur makeup artists. Idea is to 

run the still of Benny’s head shown here, and invite 

contestants to take a soft pencil or black crayon and 

make it up to look like a Nazi General. Benny imper¬ 

sonates a German officer in the picture with dramatic 

and comic effect, and the prizes or ticket awards should 

be given for the funniest makeup job which still leaves 

the picture a recognizable likeness of Jack Benny. 

Some of the best entries in the contest can be run in 

the newspaper for additional breaks. Order Still No. 

“Jack Benny 2A”—price 10c. 

-K 

TO BE or 
NOT TO BE 
V&Aftir 

STACK 8RESSART ATWLL RIOSES RUMAN 
fRKST LUSiTSCH 

.V AU«fT3W W litlifiHtSd mm I h 

^ Here is a remake of the '‘To 

Be or Not To Be” three-sheet 

that ties together the essen¬ 

tial art and type elements in 

compact design to make a 

knockout display piece for 

lobby or inside theatre. 

This rearrangement of the 

three-sheet components gives 

greater proportionate width 

to the art and copy elements, 

while sacrificing no essential 

material. The striking color 

in these posters gives them 

extra eye-appeal for lobby use. ♦ 
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First Day 

ASK READERS TO RECALL THESE 
CAROLE LOMBARD ROLES 

Your presentation of Carole Lombard’s last picture gives you a most import¬ 

ant showmanship effort—in a five-day still identification contest based on past 

successes in which your widely beloved star appeared! 

To millions of fans everywhere, Carole is a star they’ll always know and 

remember, and this type of newspaper promotion is necessary, valid and digni¬ 

fied exploitation on your showing. 

In addition, of course, newspaper editors will go for this publicity effort 

as a natural and editorially valuable promotion—and as an important feature 

service to their movie-fan readers! 

For your use, this contest is prepared for planting as a five-day contest, in 

matted form. Stills from Carole Lombard’s greatest hits—“My Man Godfrey,” 

“They Knew What They Wanted,” “Made For Each Other,” “Nothing Sacred” 

and now “To Be or Not To Be”—are transformed into sock selling material on 
^ your show! 

Set the contest with the feature edit or of a top local sheet well in advance— 

offering cash prizes and guest ducats to the winners and runners-up! 

And here are the answers! 

First Day: James Stewart and Carole Lombard in “Made for Each Other.” 

Second Day: Carole Lombard and William Powell in “My Man Godfrey.” Third 

Day: Carol Lombard, Walter Connelly and Frederic March in “Nothing Sacred.” 

Fourth Day: Carole Lombard and Jack Benny in “To Be or Not To Be.” Fifth 

Day: Carole Lombard and Charles Laughton in “They Knew What They Wanted.” 

Order complete set on 2-Col. Mat No. 45B—30c; Cut—50c. 

22£2Po 
Alexander Korda presents 

Carole Lombard 
Jack Benny 

in Ernst Lubifsch’s comedy 

^ To Be or Not To Be" ^ ^ 

innoonnnnoonoooooooooooooooooooooo&oooooonP 

LOMBARD BENNY 

TO BE or NOT TO BE 
, WuoOuoououuOOOOOOOOOOOOOOOOOOOUOOOGUOOUOUOGUUUC 

Combine Good Taste And 
Strong Show-Selling In 
Your Marquee Display 

The strikingly beautiful colors used in the “To Be or Not To Be” poster 

paper makes the art in these posters particularly effective for use in and about 
your lobby and theatre. 

For your marquee display we suggest a low-cost setup using the heads of 

Carole Lombard and Jack Benny from the twenty-four sheet suitably mounted 

and placed at either side of the marquee, with the star names and title sniped in 

the background, as shown in the illustration above. Any gag display for this 

picture would be ill-advised, but the tremendous appeal of these two great stars, 

coupled with the Lubitsch prestige and the title, will give you a front of over- 
welming impressiveness. 

See page 6 for suggestions on how to utilize the exceptionally attractive art 

from the other posters in your lobby and inside the theatre. 

TIE WITH RADIO CONTESTS 
You’ve probably done it before, but with a picture of the strong audience 

appeal of “To Be or Not To Be” this stunt is particularly apt. Contact the pro¬ 

ducer of one of the prize contest shows appearing on your local radio station, 

and offer a few pairs of ducats as supplementary prizes. The plug for your pic¬ 

ture comes over naturally when announcement is made of the award of “a pair 

of guest tickets for “To Be or Not To Be,” opening tomorrow at the Rivoli Theatre, 

etc. A small number of passes thus used will get you worthwhile radio publicity 
returns, as well as building station goodwill. 

Second Day 

Third Day 

Fourth Day 

Fifth Day 

- PLANT THE 15-MINUTE 

BROADCAST DISK 
The actual voices of the stars come through in some 

delightful Lubitsch-directed comedy scenes to give you a 
radio preview of “To Be Or Not To Be” that will set the 
town talking. There’s just enough of the dialogue to build 
strong “tease” interest in the picture without giving away 
any essentials of the plot. It’s a fast-moving, absorbing quar¬ 
ter-hour air show with ample time left at beginning and end 
to allow for local announcements and possible sponsor’s 
plug. 

Get it played repeatedly on the local outlets, and see that 
the broadcast gets strong mention in the newspapers. Price 
of the record is $2.50. Order direct from Exploitation 
Department, United Artists, 729 Seventh Ave., New York. 
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Here, reproduced in actual size, is an ilustration of 
your 5V2" X 7" Jack Benny flip-hook card, ready for 
cutting out, clipping together and flipping” for a good 
Jack Benny laugh. Actual cards have numbered frames 
to show correct sequence. For full details and prices 
see copy below. 

NOVELTY FLIP BOOK CASHES IN 

ON JACK BENNY COMEDY 
Here’s a show-selling novelty that meets all the requirements for real dividend-paying effectiveness in getting your entertainment mes¬ 

sage across to fans everywhere! It’s something to keep, to use, to play with and show around—a novelty that will keep repeating yoiu* 

promotional story for a long time, and to a great many people. 

This Jack Benny flip book, when cut out and assembled, gives a fascinating flash of Jack moving his lips in a famous quotation. You 

can actually read the title on his lips when the pages are flipped—and he’s saying, of course, “To Be Or Not To Be, that is the question.” 

As a giveaway for the amusement of kids and grownups alike, as a door prize, or as a contest gadget, it has a universal appeal. 

Directions for its use are simple. You simply cut out all the frames along the perforated lines, stack them up according to the num¬ 

bers, and fasten them together with a staple or pin. Your flip book is then ready for use. The plug for your picture comes in both at the 
beginning and the end. 

These flip books are printed on high-grade coated stock, size of the card over-all being 5%” x 7”. Size of the individual frames is 

2^4” X 2%”. Prices, including imprint, are as follows: IM—$8.50; 2500—$8.00 per M; 5M-—$7.50 per M. Terms cash with order. 

Distribute them widely to local kids through schools, organizations, door delivery, and direct outdoor giveaway. 

Order direct from— 

M. M. RODBELL COMPANY 

280 Madison Avenue, New York, N. Y. 

-K 

STANDARD “LAUGH” STUNTS FOR COMEDY SELLING 
The comedy-selling exploitation stunts described below aren’t new, but they’re tested and proved for effectiveness in getting across to your potential 

audience the delightful laugh-entertainment qualities in your picture. A Lubitsch picture with two such accomplished comedy stars suggests laughter in 
every sequence, and here are some of the promotional stunts by which you can drive that fact home to filmgoers everywhere. Sell film fun done in the 
Lubitsch manner, and you’ll assure yourself high box-office grosses! 

1. Clock the Laughs 
A swell bet for your showing of “To Be” is the 

time-honored showmanship stunt of clocking the 
laugh situations and presenting them to the lobby 
patronage as a time-table of laughs. List the 
humorous highlights in “To Be Or Not To Be” 
as a time schedule, emphasizing the high spots 
in the story in connection with an important start¬ 
ing time. Needless to say, there are plenty of big 
laugh moments throughout the film to make an 

impressive list of hilarious moments. The situa¬ 
tions concerned can of course be illustrated with 
appropriate still art, and the heading could be 
along this line: “THE PICTURE YOU’VE BEEN 
WAITING FOR—it’s a LUBITSCH Comedy— 
(Title and Billing)!” 

2. **Smiles” Contest 
One of the exploitation stand-bys is a swell 

bet for your showing of “To Be Or Not To Be”— 

in a “smiles” contest run through your local news¬ 

paper or lobby. The contest would feature the 
laughing faces of the fans as they leave your thea¬ 

tre after seeing “To Be,” with a prize offered to the 

person exhibiting the biggest and best smile of 

the day. Rules on this stunt usually ask the winner 

to identify himself. All of the photos can of course 
be used as show-selling material, in the form of a 
lobby display with an over-all catchline: “ ‘To Be 
Or Not To Be’—You Will Be Happy When You 
See Carole Lombard and Jack Benny in TO BE 
OR NOT TO BE . . .! (BUling).” 

3. Photograph Laughing Celebs 
This one’s been done—but it’s still a natural 

for a tie-in with the critics through the comedy 
angle. Idea is to blow up a good photograph of 
either a critic or an important local celebrity which 
shows him or her laughing vigorously—and dis¬ 
play it in your lobby as an eye-catching personality 
display. Catchline and the copy would emphasize 
the laugh angle, along with the featured adver¬ 
tising approach: “HERE’S THE PICTURE 
EVERYONE WANTS TO SEE!” Round out the 
display with selected stiUs and billing—along with 
a quoted comment of the critic or personality. If 
you can^ get a good set of celeb photos, showing 
them with big laughs or smiles as they emerge 
from the theatre, you might plant the set in a 
local paper as well. 
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That^s the Question—Here^s the Answer! 

THE MOST EAGERLY AWAITED FILM... 
^ Carole Lombard's last picture, keyed to an ever- 

mounting tempo of suspense . . . brilliant in its 

acting ... spectacular in its scope. Jack Benny 

■^^■at his best in a surprisingly different comic role. 

Alexander 

KORDA 

Food Spectate 

THEATRE IMPRINT 

Salute to a Great Comedian 

and a Greater ACTOR*.♦! <=^ct the ^att '"Ljon . 

LOOK YOUR LOVELIEST! 

Carole 

RELEASED THRU UNITED ARTISTS 

CRASH THE HAHERS WITH EUEL^HAGE AHS! 
The terrific local attention which will he centered on yonr attract¬ 

ion makes it a natural basis for a full-page cooperative 

ad along the lines illustrated above! The title of your show is a swell 

bet as an advertising headline, and local merchants will be quick 

to recognize the high-powered merchandising values in a tie-in with 

your great picture. Arrange now with the advertising manager for 

a co-op ad roundup, with insertion planned for fullest effect on 

your showing of “To Be or Not To Be.” Still No. Jack Benny-2A is 

used in the layout above. Go to town on this important publicity 

promotion—and follow up through the stores themselves! 
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SET LOMBARD-BENNY STRIP FOR 
A SOCK NEWSPAPER BREAK 

The Liibitsch touch of comedy comes across with sock audience effect in his deft 

handling of your stars—and the added entertainment value in such a comhination as 

Carole Lombard and Jack Benny makes the six-column matted strip shown here a pub¬ 

licity “natural”! 

Material for the strip is drawn directly from one of the funniest sequences in the 

script, and exploitation of the comedy angle as done above also combines with dignified 

publicity to Carole Lombard. Art vised in this high-powered publicity feature consists of 

(left to right) Stills Nos. S-154, S-153, S-159 and S-152. 

Arrange now with the movie of feature editor of your local newspaper for this im¬ 

portant boxoffice plant! Order Exploitation Mat No. 44B—30c; Cut—50c. 

1^5e idc banners 

The terrific appeal of the star 

names and title of this picture, link¬ 

ing up in the audience mind with 

the exceptional advance buildup on 

“To Be or Not To Be,” makes your 

use of marquee, lobby, front and 

inside-theatre bamiers a particularly 

effective exploitation measure to tell 

the fans through direct, forceful 

approach that this great Carole Loni- 

bard-Jack Benny picture is ready 

for them at your theatre. 

Banner items of every descrip¬ 

tion are available to fit your individ¬ 

ual theatre requirements, many of 

them on economical rental terms. 

For details of prices and rental 

arrangements on flags, standards, 

banners, valances, etc., write or 

wire, giving theatre specifications, 

to: 

LIBERMAN FLAG & VALANCE CO. 

71 Fifth Avenue 

New York, N. Y. 

Alexander Korda presents 

iSmbatd 
Bennii 

/„ Smst LUBITSCH’S 
comedy 

T0BE» 
IIOr»BE 

CoAoU- LOMBARD 
jack BENNY IN TOBEJOITOBE' 

HERE’S YOUR SOCK COPY FOR 
LOCAL RADIO BLURBS 

A comprehensive campaign of radio spot announcements is a sure way to impress upon movie fans in your town the big news that “To Be Or Not To Be*’ is opening 

at your theatre. These are days of unprecedented radio listening; and a concise, hard-hitting blurb on your showing of the big picture they’ve been hearing about is bound 

to leave a strong selling impression on the minds of listeners. Here is copy of varied length for brief, sock announcements on your local station. Use them in a planned 

day-to-day campaign, and in incidental announcements accompanying any radio promotion stunt you are planning in your town. 

Twenty Seconds 

Carole Lombard, in her greatest role! Jack Benny, in a surprisingly different 

comic part! It’s all in Ernst Lubitsch’s comedy—“To Be or Not To Be”—opening 

.at the.Theatre! It’s the picture everyone wants to see! 

Thirty Seconds 

The picture you’ve been waiting for—Carole Lombard and Jack Benny in the 

Ernst Lubitsch comedy, “To Be Or Not To Be”—is here! Everyone wants to see this 

newest, greatest Lubitsch picture—brilliant in its acting—spectacular in its scope! 

“To Be or Not To Be” opens.at the.Theatre! See it! 

Thirty Seconds 

Here’s the picture everyone wants to see! It’s “To Be or Not To Be,” starring 

Carole Lombard and Jack Benny—produced and directed by Ernst Lubitsch—and 

it’s one of the most eagerly awaited films of the year! “To Be or Not To Be” is an 

Alexander Korda presentation—opening.at the. 

Don’t miss it! 

Thirty Seconds 

Movie fans—here’s news you’ve been waiting for! Carole Lombard’s last picture 

is now on the screen! It’s Ernst Luhitsch’s exciting romantic comedy, “To Be or 

Not To Be,” co-starring Carole Lombard and Jack Benny, and presented by Alexander 

Korda! “To Be or Not To Be” opens.at the. 

Theatre. It’s the picture everyone wants to see! 

Forty Seconds 

Announcing—the presentation of Carole Lombard’s last picture—an exciting 

romantic comedy keyed to an ever-mounting tempo of suspense. It’s the Ernst 

Lubitsch comedy “To Be or Not To Be,” co-starring Carole Lombard and Jack 

Benny! Be among the first to see this great motion picture! “To Be or Not To 

Be” opens.at the.Theatre! Don’t miss it! 

Fifty Seconds 

Here’s an exciting movie announcement! It’s the picture everyone wants to 

see—“To Be or Not To Be,” co-starring Carole Lombard and Jack Benny and pro¬ 

duced by Ernst Lubitsch. It’s Carole Lombard’s last picture and her greatest role_ 

an exciting romantic comedy keyed to an ever-mounting tempo of suspense! And 

you’ll see Jack Benny at his best in a surprisingly different comic situation! Alexander 

Korda presents “To Be or Not To Be,” opening.at the. 

Theatre. Be among the first to see this great motion picture! 



SUSPENSE, ROMANCE, MELODRAMA 

IN NEW ERNST LUBITSCH COMEDY 

Jack Benny, hero of “To Be 
Or Not To Be.” 

14A—One Col. Head 

{Mat .15; Cut .25) 

Benny's Cigar 
Causes Change 
In Film Scene 

Like ham and eggs, fish and 

chips, Sears and Roebuck, and the 

Siamese twins. Jack Benny and 

his cigar are practically synony¬ 

mous. But incredible as it sounds, 

Benny never smoked a cigar in his 

life until he was thirty-six years 

old. And only then because he had 

to smoke in a play and he couldn’t 

stand cigarettes. 

Even today he has never learned 

to smoke a cigarette. In his newest 

picture, Ernst Lubitsch’s “To Be 

Or Not To Be,” coming on. 

to the . Theatre, Benny 

had a couple of scenes in which he 

was supposed to light and smoke 

a cigarette. Benny was so clumsy 

with the small object and so ob¬ 

viously ill at ease, that the dia¬ 

logue was changed so that he could 

smoke a cigar instead. 

Benny started smoking cigars 

only when he appeared several 

years ago in Earl Carroll’s Vani¬ 

ties at the New Amsterdam Thea¬ 

tre in New York. One of the 

sketches was built around a tobac¬ 

co smoker and Benny got used to 

stogies. Thus a tradition was born. 

Teatr Polski Is 
Shown On Screen 

Most elaborate setting in the 

Ernst Lubitsch production, “To Be 

Or Not To Be,” currently on view 

at the . Theatre through 

United Artists release, was the 

reproduction of the interior of the 

leading theatre of Warsaw, Poland, 

the Teatr Polski. 

The set was erected at a cost of 
$25,000, with Richard Ordynski, 
Poland’s most noted film and stage 
producer, acting as technical 
supervisor and with Vincent Korda 
in the capacity of set designer. 
It was so large, it occupied all of 
huge Stage 5 at the Samuel Gold- 
wyn studios. 

Unlike our American playhouses, 
the Polish theatre has small main 
floor space, with tiers of loges ris¬ 
ing four high on three sides. The 
stage is perfectly equipped and 
there are ample dressing room ac¬ 
commodations. 

Most of the action of “To Be Or 
Not To Be” takes place in the 
theatre, where Jack Benny holds 
forth as Poland’s most popular 
matinee idol, with the late Carole 
Lombard as his leading lady. 

Carole Lombard, Jack Benny Teamed 

In Story About Polish "Ham' Actors 

{Advance Reader) 

Melodrama and comedy are skillfully blended in Ernst 
Lubitsch’s newest film production, “To Be Or Not To Be,” 
which will have its local premiere at the . Theatre 
on thru United Artists release. Presented by Alex¬ 
ander Korda, “To Be Or Not To 
Be” has Jack Benny and the late 
Carole Lombard in the top stellar 
roles. This Lubitsch picture was 
Miss Lombard’s last Hollywood- 
made film before her untimely 
death. 

The setting of “To Be Or Not 
To Be” is Warsaw at the time of 
the German invasion, and the chief 
characters are a bunch of “ham” 
actors of the Teatr Polski, who are 
forced to give up their theatrical 
roles for real life ones that are far 
more exciting than any they have 
ever played in the theatre. 

Impressive Settings 

One of the principal public 
squares in Warsaw was erected on 
a huge stage and more than three 
hundred extras were hired to ap¬ 
pear as Polish citizens. In the most. 
prominent spot and jutting out 
into the square is seen the big Teatr 
Polski in which the city’s favorite 
stock company held forth. Lining 
the streets are beauty salons, hab¬ 
erdashery shops, millinery estab¬ 
lishments, florist shops, shoe stores 
and office buildings. Dashing down 

the street are horse-drawn cabs, 
automobiles and bread peddlers on 
three-wheeled cycles. 

Months of research preceded the 
designing of the sets. Thousands 
of photographs, magazines and 
books were carefully studied, and 
preliminary drawings and sketches 
were prepared. These were fol¬ 
lowed by models built to scale. 
Then came the actual construction 
work. 

Exciting Melodrama 

The story of “To Be Or Not To 
Be” reaches a high point of dra¬ 
matic action when the “ham” ac¬ 
tors—Jack Benny, Carole Lombard, 
Lionel Atwill, Felix Bressart, Tom 
Dugan, Charles Halton and George 
Lynn—become involved with the 
invaders and find themselves im¬ 
personating every important Nazi 
figure from Hitler on down. After 
a series of startling complications, 
the members of the troupe are de¬ 
livered out of Poland into England, 
snatched from the very jaws of the 
Gestapo. 

Robert Stack, Jack Benny and Carole Lombard in a tense scene in 
Ernst Lubitsch^s comedy, “To Be Or Not To Be,” now at the 

.Theatre. 

2B—Two Col. Scene {Mat .30; Cut .50) 

Newest Lubitsch Comedy 
Unreels Drama-Filled Plot 

Discussing his latest film production, “To Be Or Not To 

Be,” slated for its first showing at the . Theatre 

on., Ernst Lubitsch pointed out that it was actu¬ 

ally a comedy spy melodrama about the reactions and doings 
of a group of “ham” actors who 

became all mixed up with the Ges¬ 

tapo after Warsaw had been in¬ 

vaded. 

Before the invasion started the 

group of actors had been rehears¬ 

ing an anti-Nazi play, which they 

never were allowed to present. 

But, as a result of the rehearsals 

they had some storm troopers’ uni¬ 

forms which came in very handy 

when the plot turned to melodrama 

and the members of the theatre 

stock company pretend, for spy 

purposes, to be part of the Polish 

Gestapo. 
Prom there on the actors match 

wits in one situation after another 
with the real Gestapo. Jack Benny, 
in the male stellar role, is seen in 
the roles of a phony Gestapo officer 
and a spy. The late Carole Lom¬ 
bard is seen as a participator in 
the underground movement. 

Supporting Benny and Miss 
Lombard are Robert Stack, Felix 
Bressart, Lionel Atwill, Stanley 
Ridges, Sig Ruman, Charles Halton 
and Tom Dugan. Alexander Korda 
is presenting this Ernst Lubitsch 
production for release by United 
Artists. 

Carole Lombard and Stanley Ridges discover a clash of interests in 
this exciting scene from the new Ernst Lubitsch comedy, *^To Be Or 

Not To Be,” coming on.to the.Theatre. 

5B—Two Col. Scene {Mat .30; Cut .50) 

Program Shorts 

PROFESSIONAL SCARER 

Henry Victor standsi over six feet 

in height. He weighs 200 pounds. 

He plays the meanest of meanies 

in a fashion that makes your blood 

run cold. In Ernst Lubitsch’s “To 

Be Or Not To Be,” now at the 

. Theatre, he scares the 

whole cast. But when he goes home 

at night, guess what he does? He 

goes to his aviary and talks to his 

canaries. 

DOUBLE HERO 

Robert Stack, seen in Ernst Lu¬ 

bitsch’s “To Be Or Not To Be” at 

the.Theatre, worked for 

four weeks in the picture after his 

physician told him he would have 

to have an operation on his knee 

which he injured several years ago 

in a polo game. Reason: he want¬ 

ed to work for Lubitsch. 

CUTE MESSAGE 

A Hollywood extra, who knows 

Jack Benny, wanted to work in “To 

Be Or Not To Be,” now at the 

.Theatre. So he sent 

Benny the following wire: “With 

you it’s ‘To Be Or Not To Be.’ But 

with me it’s ‘It’s Got To Be’.” He 

got the job. 

BENNY LEARNS 

The combination of carrying a 

hat, gloves, cane, brief case and a 

ring of keys, and at the same time 

saluting, proved too much for Jack 

Benny during a scene in Ernst Lu¬ 

bitsch’s “To Be Or Not To Be,” 

which starts a run at the. 

Theatre on.Every time 

Benny saluted he dropped at least 

one article. After many attempts, 

■r-\ 

Thumbs Down! 

Proof that Hollywood folk do 
not want to see Nazi soldiers wan¬ 
dering around in their midst was 
evidenced in a most convincing 
manner when a group of actors 
working in Ernst Luhitsch’s “To 
Be Or Not To Be,” coming on 
. to the . Theat- 
tre, dropped in at a well-known 
restaurant for lunch. 

The players, attired in the Nazi 
uniforms they wear in the picture, 
were leaving the restaurant when 
the proprietress approached them 
and requested that they either not 
return or remove the Nazi insignia. 
She explained that her patrons had 
objected vigorously even though it 
was merely motion picture make- 
believe. 

V_/ 

he kept his hat on until after he 

finished saluting. 

HITLER AI.LERGY 

Sig Ruman is allergic to the word 

“Hitler.” During filming of a scene 

in Ernst Lubitsch’s “To Be Or Not 

To Be,” starting a run at the. 

Theatre on.. Ruman “blew” 

his lines six consecutive times just 

as he came to the name Hitler in 

his dialogue. Lubitsch finaUy ad¬ 

vised Ruman to think of something 

else and let his subconscious mind 

carry the dialogue. That did the 
trick. 

MELANCHOLY DANE 

Jack Bemiy swears that in aU his 

long career he was never quite so 

nervous as he was when he stepped 

onto a stage before an audience of 

700 Hollywood extras and delivered 

the famous soliloquy from “Ham¬ 

let” in a scene for Ernst Lubitsch’s 

“To Be Or Not To Be,” now at the 

. Theatre. “No opening 

night held such terrors for m,e as 

did my first, appearance before 

those extras as the Melancholy 

Dane,” said Benny. 

SWEARING KITTY 

During production of “To Be Or 

Not To Be,” now at the. 

Theatre, Ernst Lubitsch established 

a “swearing kitty.” The slightest 

profanity cost members of the cast 

25c for charity. 

Stanley Ridges in “Ta Be Or 
Nut To Be.” 

18A—One Col. Head 

{Mat .15; Cut .25) 
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Carole Lombardy as Poland’s leading actress, is forced to match wits 

with the Gestapo during the action of Ernst Lubitsch’s “Toi Be Or Not 

To Be,” current attraction at the.Theatre. 

SB—Two Col. Scene {Mat .30; Cut .50) 

Film Scenes Delayed 
By Funny Interludes 

Jack Benny's Shadow, Ridges' Beard 
Cause Laughs And Retakes On Set 

{Current Feature) 

Little things make big headaches in the production of mo¬ 
tion pictures. For example, one day during the filming of 
Ernst Lubitsch's “To Be Or Not To Be,” now showing at the 
.Theatre, production was held up for more than an 

hour while the sound department 

hunted for the cause of an echo. 

Every time Felix Bressart start¬ 

ed to speak his lines, the echo of 

his voice boomed through the mi¬ 

crophone and onto the sound track. 

After a futile search for the cause, 

Bressart was moved five and a half 

feet and the echo disappeared. How 

and why, nobody knows. 

Three shots had been made of 

Jack Benny, the star of the piece, 

on another day before it was dis¬ 

covered that the shadow of the 

microphone boom was showing in 

the background behind Benny. 

New scenes had to be made. 

And of all the things to cause 

trouble — Stanley Ridges’ false 

beard fell off just as one of the 

scenes was nearing completion. 
Ridges also gave Lubitsch another 
headache in another scene when he 
was supposed to be a dead man, 
but had a lapse of memory in the 
middle of the scene and began rub¬ 
bing his chin. Imagine a dead man 
suddenly rubbing his chin! Even 
Lubitsch laughed. 

“To Be Or Not To Be” is being 
presented by Alexander Korda for 
United Artists release. Jack Benny 
is teamed with the late Carole 
Lombard. 

No Mustache! 

When Felix Bressart was signed 
for a prominent role in support of 
Jack Benny and Carole Lombard 
in Ernst Lubitsch’s “To Be Or Not 
To Be,” now at the.Thea¬ 
tre, he says he was faced with the 
biggest problem of his career. It 
seems that Bressart has never ap¬ 
peared in a picture without a mus¬ 
tache. In fact, he has made the 
mustache one of his most import¬ 
ant factors in character delinea¬ 
tion. 

But for his role in this new 
Lubitsch comedy, he was expected 
to be a man without a mustache— 
in a word, he was asked to just 
use his face. He made the sacri¬ 
fice, of course, but he never forgot 
the fact for a single moment. Now 
he’s growing a new mustache. 

Jack Benny Tries 
Some Disguises 

During filming of the new Ernst 

Lubitsch comedy, “To Be Or Not 

To Be,” which Alexander Korda 

will present at the. The¬ 

atre on . through United 

Artists release. Jack Benny had 

only one complaint to make. Benny 
said that he couldn’t help being 

aware of the fact that Lubitsch did 

everything he could to keep him 

from looking like himself. 

“First he put me in tights and 

stuck curls on my head as Ham¬ 

let. Then when he found I still 

resembled Benny, he covered my 

face with whiskers. I was cer¬ 

tainly glad that I wasn’t working 

in a racing picture, for I am sure 

Lubitsch would haveToved to dis¬ 

guise me as Seabiscuit.” 

Lionel Atwill in Be Or 

Not To Be.” 

15A—One Col. Head 

{Mat .16; Cut .26) 

Rembrandt, Lettuce, Guns 
Just Spinach To Prop Man 
"To Be Or Not To Be" Turned Up Some 

Unusual Requests For Odd Items 
{Current Feature) 

If you want anything from a head of lettuce to a copy of 
Rembrandt at a moment’s notice, all you have to do is to ask 
Jack Caffee, property man at the Alexander Korda studios in 
Hollywood. Actually, nothing 
ducers believe that miracles are 
only a matter of hours with him. 

For Ernst Lubitsch’s “To Be Or 
Not To Be,” Carole Lombard-Jack 
Benny starrer at the . 
Theatre, Caffee was faced with a 
few puzzling situations. The pic¬ 
ture is laid in Warsaw, Poland, 
during the early days of the occu¬ 
pation. 

Tough Assignments 

Getting authentic stuff from 
there now is impossible, so when 
Caffee was told to get duplicate 
automobile license plates used on 
Hitler’s automobiles, he had a 
time. He came up with them, how¬ 
ever, but wouldn’t reveal how he 
did it. He also had to get an old- 
fashioned bathtub and real Ger¬ 
man guns. Just try and find any 
of the present-day German guns 
and you will know what a time 
Caffee had. But he brought them 

ever stumps Caffee, and pro¬ 

right onto the set. 
Among the other items he had to 

dig up were fire exit signs exactly 
like those in Warsaw’s famous 
Theatr Polski, men’s hats for a 
Warsaw haberdashery window, the 
hats to duplicate those worn in 
August, 1939. 

Toothpick Trouble 

A little matter of toothpicks 
gave him a headache for a while. 
There are various types of tooth¬ 
picks, and Caffee had to get tooth¬ 
picks such as were used in the 
cheaper type of restaurant in 
Warsaw. He got them. It seems 
that horse-drawn cabs were still 
in use in Warsaw in 1939, and 
Caffee had to find a half-dozen 
cabs that were duplicates of them. 
He not only did that, he produced 
the Polish type of harness for the 
horses as well. 

lOR—Two Col. Scene {Mat .30; Cut .50) 

llA—One Col. Head 

{Mat .16; Cut .25) 

New Theories 
Of Cameraman 
Tried On Set 

Rudolph Mate, doctor of philo¬ 

sophy and cinematography, lives in 

mortal fear that his work will be 

recognized. He dreads the thought 

of anyone viewing his photography 

with a knowing eye. For it is 

Mate’s theory that the cinematog¬ 

rapher should stay behind the 

camera and that his labors, while 

perfect, should be unobstrusive. He 

is the servant of the script, the 

actor’s guardian angel and the 

director’s genie. 
He holds the theory that every 

picture should evoke its own tech¬ 

nique of photography and that 

camera effects should be bent to 

suit the story and the characters. 

Consequently, in his most recent 

assignment, lensing Ernst Lu¬ 

bitsch’s “To Be Or Not To Be,” 

coming on.to the. 

Theatre, he evolved an entirely 
different lighting scheme from any 
picture he had done previously. 
The story, being an exciting melo¬ 
dramatic spy opus, lent itself to 
low key, heavily shadowed and 
brilliantly lighted scenes. 

Mate, who hails from Cracow, 
Poland, was educated in Austria 
and later majored in philosophy at 
the university in Budapest. , He 
looks upon himself as a humble 
artist, opposed to virtuosity. “Fine 
artistry in the film is possible,” he 
says, “only through the closest as¬ 
sociation of director and photog¬ 
rapher.” 

The 
(Not For 

A bunch of “ham” actors of the Teatr Polski 

in Warsaw stop playing “Hamlet” when the Ger¬ 

mans invade their city, and doff the doublets and 

hose they have been wearing, to play real life 

characters far more exciting than any they have 

ever played in the theatre. 

The leading actors of the company are Joseph 

(Jack Benny) and Maria Tura (Carole Lombard), 

married for several years and as happy and in love 

as their competing roles and their personal fan 

following will permit them to be. 

But when Maria is besieged with flowers and 

notes from an unknown admirer, she is so curious 

to see this young Lothario that she arranges for 

him to come to her dressing room during the per¬ 

formance of “Hamlet” while her husband is recit¬ 

ing his famous solilofiuy. 

As Joseph starts the famous lines, “To be or 

not to be . . .” the most awful thing that has ever 

happened to him, happens. Someone in the audi¬ 

ence walks out on him. He is deeply chagrined 

. . . but not half as chagrined as he would have 

been if he knew that the handsome young flyer. 

Lieutenant Sobinski (Robert Stack), was going out 

to keep a rendezvous with Maria. 

Maria likes the boy and agrees to go for a ride 

in his bomber the next day. She admits she hasn’t 

been so up in the air in a long time. 

The next night, the young Lieutenant again 

walks out on Joseph’s big scene. But this time an 

air raid follows almost immediately and it must 

be admitted that Joseph isn’t nearly as concerned 

about the bombs as he is about the second humili¬ 

ating walk-out. He stiU of course does not suspect 

that the young flier is smitten with his wife. 

But the air raid is followed by German occupa¬ 

tion and the actors are forced to face facts. 'The 

Story 
Publication) 

theatre is closed. 'The anti-Nazi play which they 

had been rehearsing to follow “Hamlet” is put in 

mothballs and the actors get down to grim reality. 

Joseph becomes a waiter. Maria sells her jew^s 

and furniture to the Germans, and the other 

troupers (Lionel Atwill, Felix Bressart, Tom 

Dugan, Charles Halton, George Lynn) follow other 

menial professions. Life is pretty difficult for all. 

But soon their boredom is changed to the most 

fantastic kind of excitement. Burning with desire 

to help their stricken country and themselves, the 

actors become involved with the invaders and soon 

are so deep in the complexities of plot and coun¬ 

terplot, spies and counter-spies that they have to 

stop every once in awhile to make certain that they 

are not acting the anti-Nazi play which they had 

rehearsed for so long in the good old days of the 
Teatr Polski. 

Joseph is compelled to masquerade in a few 

days’ time as four entirely different Gestapo lead¬ 

ers, and he never fails to realize that even though 

he is in extreme danger, he is giving “a great per¬ 

formance.” 'The other members of the stock com¬ 

pany find themselves impersonating every import¬ 
ant Nazi figure from Hitler on down. 

The plot is still further complicated when the 

young flier, now a member of the Polish foreign 

legion, returns from England and seeks out Maria, 

much to the consternation of Joseph who is still 

unaware of the young man’s identity. 

After a series of hilarious and melodramatic 

complications, the leading members of the troupe 

are delivered out of Poland into England, snatched 

from the very jaws of the Gestapo. In London a 

startling denouement awaits them, bringing the 

picture to a strange and unexpected finish. 
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At Last—Jack Benny Plays 
Straight Comedy In Film 
No Zany Antics, No Slapstick For Hero 

In Lubitsch's "To Be Or Not To Be" 

Fillers 

{Cwn'ent Feature) 

Admittedly Jack Benny—the gent from Waukegan, Illinois 
—has reached many turning points in his spectacular history. 
But the most recent turning point took place when Benny was 
signed to play his first straight comedy role—sans slapstick 
and zaniness—in Ernst Lubitsch’s 

“To Be Or Not To Be,” now show¬ 

ing at the . Theatre 

through United Artists release. 

Like all comedians, Benny has 

long yearned to play straight com¬ 

edy and for a long time Lubitsch 

has been anxious to give him the 

opportunity. So, when the script 

of “To Be Or Not To Be” took 

^ shape, the producer realized that 

the time had come to call in Benny. 

Benny was born on St. Valen¬ 

tine’s Day and his father figured 

that was a good sign for the haber¬ 

dashery business. But during 

vacations, when he worked in the 

store, Jack realized that he didn’t 

want any part of the racket. So, 

he bought a fiddle and started tak¬ 

ing lessons. 
Jack first learned about his 

talents during World War I, when 
he was put in the Navy Relief 
Society and discovered that he was 
a wise-cracking jokester as well as 
a good violinist. When the war 
was over, Benny went right into 
vaudeville and gained fame as a 
monologist. In 1929, he got into 
the movies and later he appeared 
in Earl Carroll’s “Vanities” on 
Broadway. He made his first hit 
in radio as a guest star and has 
been riding high ever since, as one 
of the most popular air figures. 

While nobody connected with 

Ernst Lubitsch’s production, “To 

Be Or Not To Be,” now at the 

. Theatre, would admit 

to being superstitious, there was a 

terrific scurrying about when it was 

discovered that 13 people were 

seated for the first rehearsal read¬ 

ing of the script. 

Felix Bressart is one of Holly¬ 

wood’s greatest cheese eaters. Dur¬ 

ing production of Ernst Lubitsch’s 

“To Be Or Not To Be,” coming on 

.to the.Theatre, 

he used to bring his lunch daily. 

It always consisted of cheese sand¬ 

wiches. 

A total of 35 sets were construct¬ 

ed for the Ernst Lubitsch comedy, 

“To Be Or Not To Be,” now show¬ 

ing at the.Theatre, with 

Carole Lombard and Jack Benny 

co-starred. Most spectacular set is 

the interior of Warsaw’s leading 

theatre which cost about $25,000. 

Richard Ordynski, formerly of 

Poland, was Ae technical adviser. 

Jack Benny, star of “To Be 

Or Not To Be.” 

19A—One Col. Head 

{Mat .15; Cut .25) 

Internationalism! 

The three most musical sounding 

words in the English language as 

far as Jack Benny is concerned, are 

“Good, Fine, Excellent!” when 

spoken by director Ernst Lubitsch 

at the completion of a scene in “To 

Be Or Not To Be” at the. 

Theatre. Incidentally, when Lu¬ 

bitsch is not pleased with a scene 

he merely says, “Let’s do it over.” 

But when the players do a good 

job, he shouts excitedly, “Good, 

fine, excellent!” 

Aides On Pix 
Do Tough Job 

The general public takes for 
granted the mistaken idea that an 
assistant director assists the direc¬ 
tor. Except for occasional “mob” 
scenes where someone has to direct 
the crowd while the director han¬ 
dles the principals, an assistant 
director doesn’t assist in direction. 

In reality, the title of assistant 
director is a misnomer. According 
to William Tummel and William 
McGarry, first and second assistant 
directors for Ernst Lubitsch in the 
filming of “To Be Or Not To Be,” 
coming on . to the . 
Theatre, an assistant director has 
to be a walking encyclopedia, 
trouble shooter, mind reader, alarm 
clock for the stars, buifer for the 
director and front office, lawyer, 
casting expert, diplomat, and the 
person to be blamed for anything 
and everything that goes wrong 
during the production. 

Weeks before filming of “To Be 
Or Not To Be” started, the above 
assistants were handed a script of 
the picture. It was their job to 
prepare a shooting schedule, and to 
chart the number and description 
of every individual setting and the 
action to be played therein. From 
then on, everything in every one 
of those scenes—actors, costumes, 
props, etc.—was their headache. 

One might well say that Ernst 
Lubitsch’s “To Be Or Not To Be,” 
now showing at the .. Thea¬ 
tre, was produced by an interna¬ 
tional cast and crew. 

The United States, England, 
Germany, Hungary, Poland and 
Ireland were all represented. Car¬ 
ole Lombard and Jack Benny, in 
the starring roles, were, of course, 
American born, Felix Bressart and 
Lubitsch were bom in Germany. 
Stanley Ridges was born in Eng¬ 
land. Tom Dugan hailed from Ire¬ 
land, while Richard Ordynski, 
technical supervisor, was born in 
Poland. Vincent Korda, the art 
director, was born in Hungary. 
And all were unanimous in saying 
that there is nothing that can com¬ 
pare with being an American. 

The story of “To Be Or Not To 
Be” takes place in Poland after 
the German invasion and concerns 
the melodramatic activities of a 
bunch of “ham” actors. 

Ernst Lubitsch’s “To Be Or Not 

To Be,” coming on.to 

the.Theatre, was a happy 

event for extra talent. Extras were 

used for a total of 2227 work days. 

Greatest number to be used in one 

day was 525. 

Jack Benny says he is an expert 

hider. In “Charley’s Aunt” he hid 

behind a woman’s skirts, and now 

in the starring role of “To Be Or 

Not To Be,” now showing at the 

.Theatre, he hides behind 

a set of false whiskers for part of 

the picture. 

"Ham Actor" 
For once in his theatrical career 

Jack Benny hopes he will be de¬ 
scribed by the critics as a “perfect 
ham actor,” when the Ernst Lu¬ 
bitsch comedy, “To Be Or Not To 
Be,” reaches the . Theatre 
on. In this film, in which 
he portrays the role of Poland’s 
leading matinee idol, the “ham¬ 
mier” he becomes the better is his 
performance. 

Robert Stack Is 
Ace Duck Hunter 

Robert Stack, who plays one of 

the romantic roles in Ernst Lu¬ 

bitsch’s “To Be Or Not To Be,” 

now showing at the . 
Theatre, is a good duck hunter. He 

was awarded a week’s vacation 

during production and went off 

duck-hunting on the condition that 

he bring back some ducks for the 

members of the cast. Stack went 

to northern California for the sport 

and when he returned, he was 

better than his word—he was laden 

with ducks for every member of the 

cast. 

Sig Ruman’s humor obviously does not amuse Carole Lombard, who 

portrays Poland’s leading actress, in the Ernst Lubitsch comedy. To 

Be Or Not To Be,” now showing at the.Theatre. 

7jB—Two Col. Scene {Mat .30; Cut .50) 

As Poland’s leading actors, Jack Benny and Carole Lombard play 

many strange roles in Ernst Lubitsch’s exciting comedy, “To Be Or 

Not To Be,” slated for its premiere at the.Theatre on. 

4B—Two Col. Scene {Mat .30; Ctit .50) 

Young Star Portrays 
Polish Aviation Ace 
Ernst Lubitsch Chooses Robert Stack 

For Romantic Role In Comedy 

{Current Feature) 

As the dashing young Polish flying officer in Ernst Lu¬ 
bitsch’s comedy, “To Be Or Not To Be,” now playing an en¬ 
gagement at the. Theatre, young Robert Stack may 
be said cinematically to come of age with a bang. And the 
handsome Bob is more than de¬ 
lighted with the final growing up. 

Bob has wanted to be an actor 
ever since he was a kid. He was 
born in Lqs Angeles, and when he 
was five he was taken to Paris and 
grew up in a French school. He 
was also taught Italian so that 
upon his return to the United 
States at the age of eleven he 
could not talk without an inter¬ 
preter. 

While he attended the Univer¬ 
sity of Southern California, he 
won his letter in varsity polo, but 
has since given up the game, hav¬ 
ing broken his wrist four times. 

At present his greatest enthusi¬ 
asm outside of his motion picture 
work is shooting. He has a collec¬ 

tion of over one hundred guns of 
all types. He is a champion at 
skeet shooting. He is also keenly 
interested in boats, dance bands 
and operatic baritones. 

His motion picture appearances 
have . been in “First Love,” “The 
Mortal Storm,” “When the Dal¬ 
tons Rode,” “A Little Bit of 
Heaven” and “Nice Girl.” Spencer 
Tracy is his favorite motion pic¬ 
ture actor, and he loves to read 
plays, adventure stories and 
Shakespeare. 

He feels that only good roles 
well played can assure an actor 
continued popularity either on 
stage or screen. 

ALEXANDER KORDA 

presents 

CAROLE LOMBARD and JACK BENNY 

in 

ERNST LUBITSCH’S COMEDY 

“TO BE OR NOT TO BE” 

with 

Robert Stack Felix Bressart Lionel Atwill 

Stanley Ridges Sig Ruman 

Produced and Directed by Ernst Lubitsch 

Original story by Ernst Lubitsch and Melchior Lengyel 

Screenplay by Edwin Justus Mayer 

Released thru United Artists 

THE CAST 

Tit ADI A 'TTin A . CAROLE LOMBARD 

A .JACK BENNY M .... 

Lieut. Stanislav Sobinski . 

^. .Lionel Atwill 

Bronski .Dugan 
D_.Charles Halton 

TECHNICAL STAFF 

Profluctinn Design and Art Direction. 

Technical Supervision . 

Cineniatoarapher. • Rudolph Mate. A.S.C. 

IjIiss LiOfttoaru s f^osiittftas. 

Associate Art Director. 

Set Decorations. 

. J. MacMillan Johnson 

Assistant Directors. 

Sound Technician . 

.William Tummel and 

William McGarry 

.Frank Maher 

Film Editor . 

Casting Director . 
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Light And Shadow Painter 

Creates New Film Effects 

Stanley Ridges* suspicions are a challenge to Carole Lombard, heroine 
of Ernst Lubitsch's comedy, “To Be Or Not To Be,” coming on 

.to the.Theatre. 
95—Two Col. Scene {Mat .30; Cut .50) 

Theatre Lured Lubitsch 
From Clothing Business 

Famous "Lubitsch Touch" Was Born 
During First Film Production 

{Advance Feature) 
Ernst Lubitsch, producer-director of the Carole Lombard- 

Jack Benny comedy, “To Be Or Not To Be,’’ coming on . 
to the Theatre, decided at the age of 19 that he 
didn’t want to spend his life in the clothing business. To con¬ 
vince his father, he scorched a 
pair of pants on the pressing table 
and won his point. 

Max Reinhardt took him under 
his wing, and a disgruntled cloth¬ 
ing clerk was started on one of the 
most brilliant careers in the his¬ 
tory of stage and screen. Lubitsch 
acted in bit roles for two years, 
winding up with a top role in a 
London production at the Savoy 
Theatre. Meanwhile he dabbled in 
motion pictures and started turn¬ 
ing out successful two-reelers. In 
1915 he graduated into direction of 
feature length films and began to 
introduce symbolism into his pic¬ 
tures. Audiences began to recog¬ 
nize that unexplainable something 
which was called “the Lubitsch 
touch.” 

Lubitsch, who was born in Ber¬ 
lin, is married and has one 
daughter. He is quiet-spoken, fond 
of huge black cigars and cares little 
for sports. He loves to read and 
has a keen sense of humor. Among 
his more recent successes are 
“Angel,” “Bluebeard’s Eighth 
Wife,” “Ninotchka,” “The Shop 
Around the Corner.” He first won 
top recognition when he directed 
Pola Negri in “Gypsy Blood” and 
in “Passion.” The latter is still 
spoken of by critics as one of the 
greatest works of film art. 

Charles Halton in “To Be Or 
Not To Be.” 

16A—One Col. Head 

{Mat .15; Cut .25) 

Stanley Ridges 
Seen As Menace 
In Film Comedy 

Although he has been in pictures 

since 1935, Stanley Ridges never 

met death and never was kissed on 

the screen until he played in Ernst 

Lubitsch’s comedy, “To Be Or Not 

To Be,” which starts a run at the 

. Theatre on . 

He experiences his first screen kiss 

and his first screen death all in the 

same week. He was kissed by 

Carole Lombard and killed by 

Robert Stack. 

Ridges, who has had a long and 
brilliant career as a stage actor 
was brought into films at the re¬ 
quest of Ben Hecht and Charles 
MacArthur and appeared in “The 
Scoundrel” with Noel Coward. 
Since then he has become one of 
the most important villains in pic¬ 
tures. He comes of an English 
family and was a flier in the Royal 
Flving Corps during World War I. 

The actor has visited practically 
every coun^-ry in* the world, and 
says the only thing he would rather 
do than play golf is travel. He 
likes to cook, owns a farm in Con¬ 
necticut and two Irish setters. 

Cigar Smokers 

Three of Hollywood’s most pro¬ 
lific cigar smokers were connected 
with the filming of the new Carole 
Lombard-Jack Benny starrer, “To 
Be Or Not To Be,” now playing an 
engagement at the . Theatre 
^■hrough United Artists release. 
The trio consists of Alexander 
Korda, who is presenting the film. 
Jack Benny, its star, and Ernst 
Lubitsch. the producer-director. 
All of them smoke huge, black 
'"igars and when they get together 
for a conference, you can’t see 
them for the smoke. Incidentally, 
it is in this production that Jack 
Benny plays his first straight 
comedy role. 

St ars, PI ayers 
Are Penalized 
For Set Errors 

{Advance Feature) 

Since earlier days of motion pictures, when Old Sol him¬ 
self was replaced by the incandescent lamp, cameramen have 
chosen to call themselves “painters in lights and shadows.” 
True, this “painting” has been more or less of a static art. and 
at times has served only as some¬ 
thing of a catch phrase to dignify 
an artist submerged under the 
more obvious glamor of star and 
director. 

But beyond question of a doubt, 
the cinematographer gets far too 
little credit for his contribution to 
an art which has practically re¬ 
placed the theatre and to a busi¬ 
ness which has become one of the 
greatest in the United States. For, 
if a cameraman is truly a stylist, 
his lighting of a set, his handling 
of faces, etc. not only creates new 
effects but alters the mechanics of 
photography. 

- Such a person is Rudolph Mate, 
who photographed Ernst Lubitsch’s 
new comedy, “To Be Or Not To 
Be,” which will have its local pre¬ 
miere at the.Theatre on 
. The story is laid in 

Warsaw and concerns a group of 

“ham” actors who become involved 
in spy pdots. 

Low Key Photography 

Many of the scenes were there¬ 
fore photographed in low key, high¬ 
lighted only by the sharp ray of a 
spotlight. In the exciting scenes 
dealing with the search for the 
villainous Siletsky, in which the 
members of the troupe chase him 
through a deserted theatre up to 
his final killing, the lighting is al¬ 
most entirely in concerted beams of 
light, ending with a giant spotlight ^ 
which focuses on the stage at the 
moment Ridges is shot. 

“Dramatic” lighting was used, 
that is light came from odd angles, 
when it was necessary to denote 
the heavy import of any scene. 

Robert Stack is seen as a flying ace and Carole Lombard portrays a 
famous actress in “To Be Or Not To Be,” the Ernst Lubitsch comedy 

now on view at the .Theatre. 

35—Two Col. Scene {Mat .30; Cut .50) 

Forgetfulness cost some people 
a good deal of money on the set 
of Ernst Lubitsch’s comedy, “To 
Be Or Not To Be,” which Alex¬ 
ander Korda will present at the 
. Theatre on . 
through United Artists release. 
The forfeit for each lapse of 
memory was a dime. 

Jimmy Thomson, sound man, 
rigged up a gadget he called the 
payoff bank and hung it on the 
mike boom. Then he acted as 
caretaker. The established rules 
were: 

1. No language to be spoken 
on set other than English. 

2. Nothing stronger than a 
faint “damn” to be uttered when 
swearing. 

3. Penalty for blowing up 
lines. 
The Children’s Hospital was the 

recipient of all monies collected 
during the course of the produc¬ 
tion. Jack Benny led the con¬ 
tributors, paying cheerfully for his 
ad libbing spree. Rudy Mate, cine¬ 
matographer, and Ernst Lubitsch 
came next as principal violators, 
paying for errors of speech. Carole 
Lombard and Robert Stack were 
about even for blowing lines of 
dialogue. Jimmy Thomson also 
came in for a share of the contri¬ 
butions. By the time the picture 
was finished, the fund collected 
amounted to $117.40. 

Cock-Eyed World! 
A stranger walking onto Stage 

8 during production of theErnst 
Lubitsch comedy, “To Be Or Not 
To Be,” now showing at the 
Theatre, couldn’t have been blamed 
if he suddenly thought the world 
had gone cock-eyed. For down 
through the roof of the huge stage 
came a falling parachute, and 
dangling from it was, of all people, 
Adolf Hitler. 

At least, that is what it looked 
like. But in reality it was just film 
actor Tom Dugan, who in the pic¬ 
ture plays the role of an actor who 
is playing the role of Hitler in a 
play being rehearsed by a Warsaw 
stock company during the early 
days of the present war. Incident¬ 
ally, Lubitsch searched through the 
entire list of European actors in 
Hollywood for a man who could 
do the Hitler role. Finally, he 
found the man in Dugan, who was 
born in—Dublin, Ireland. 

V_/ 

Make-Up Confuses 
Benny And Ridges 

When Stanley Ridges, who plays 
a prominent role in Ernst Lu¬ 
bitsch’s comedy, “To Be Or Not 
To Be,” coming on . to the 
. Theatre, put on his 
make-up to portray a villainous 
Gestapo agent, the resemblance be¬ 
tween him and Jack Benny, also 
in his make-up, was striking. More, 
the resemblance caused many hu¬ 
morous complications on the set. 

Ridges, one of the stage’s most 
noted actors, came to the screen 
a few years ago and recently ap¬ 
peared in “The Lady Is Willing,” 
with Marlene Dietrich, “They Died 
With Their Boots On” and “Ser¬ 
geant York.” 

“To Be Or Not To Be,” based on 
an original story by Lubitsch and 
Melchior Lengyel, is a melodrama¬ 
tic comedy of Warsaw at the time 
of the German occupation. Jack 
Benny is co-starred with Carole 
Lombard. 

Musical Director 
Werner Heyman, well known 

creator of motion picture music, 
created the musical score for the 
new Ernst Lubitsch comedy, “To 
Be Or Not To Be,” which Alexan¬ 
der Korda will present at the 

..... Theatre on . through 
United Artists release. Heyman, 
one of the outstanding musicians 
and composers of the day, previous¬ 
ly scored other Lubitsch hits, in¬ 
cluding “Ninotchka,” “That Un¬ 
certain Feeling” and “The Shop 
Around the Corner.” 

Lubitsch Lore 
Lures Players 

Ernst. Lubitsch, whose latest 

comedy, “To Be Or Not To Be,” 

with Carole Lombard and Jack 

Benny starred, is now showing at 

the . Theatre, has been 

called everybody’s director. 

Perhaps, Lubitsch won this sub¬ 

title because he never starts filming 

a picture until the story and the 

script have been completed and he 

always has a hand in the writing. 

So, when he starts a picture, he 

knows all about it. He mentally 

puts himself in the role of each 

player and studies every scene and 

situation. When he has completely 

grasped the details of the story, he 

calls his cast in for reading re¬ 

hearsals. They gather around a 

long table and Lubitsch reads their 

lines as he interprets them. 

Then the players read their lines, 
and Lubitsch, like a kindly school¬ 
master, corrects and corrects until 
the lines are perfect. By the time 
the rehearsals are over each player 
knows his part, so that when he 
steps before the camera he con¬ 
centrates only on action and voice. 
If a player doesn’t get the right 
gesture or facial expression, Lu¬ 
bitsch steps in and acts his role. 
Lubitsch never embarrasses a 
player. He is kindly, patient, un¬ 
derstanding and thoughtful. 

Orchids From Star 

According to Jack Benny, co- 
starred with Carole Lombard in 
Ernst Lubitsch’s “To Be Or Not 
To Be,” now at the.Theatre, 
he received a brand new education n 
in dramatics from Mr. Lubitsch. \ 
Said Benny: “I never saw another \ 
director who could tell you just 
what he wants so clearly. 

iMilllilB ^ 
Carole Lombard, star of “To Be 

Or Not To Be.” 

12A~One Col. Head 

{Mat .15; Cut .25) 
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WonderBoys 
Of Filmland 
Spurn Magic 
Lawrence Butler 

Says Air Raid 

Is Easy Job 

{Advance Feature) 

Give Lawrence Butler 
enough men, wood, sand, ce¬ 
ment, plaster of Paris, burlap, 
powdered marble, oil, red 
paint, shredded newspaper, paper 

towels—and time—and he will 

show you the makings of a new 

world or the ending of an old one. 

As a matter of fact, he has already 

done both of these things for many 

motion pictures and is eagerly 

seeking new worlds to conquer. 

Butler’s accomplishments rest 
lightly upon his broad shoulders 
and he compensates for any defi¬ 
ciencies he might have by main¬ 
taining the craziest shop and store¬ 
room in Hollywood and possessing 
twice as much imagination and in¬ 
genuity as Aladdin, the wonder boy 
of the Arabian nights. 

He tackles every job with the 
firm belief that nothing is impos¬ 
sible. For “To Be Or Not To Be,” 
the new Ernst Lubitsch comedy due 
at the.Theatre on., 
Butler’s magic was used in the 
creation of an air raid on Warsaw 
and the destruction of that great 
capital. He claimed that a simple 
air blitz was a sinecure and also 
regarded the airplane effects and 
crashes as easy work. 

Butler is a former Burbank High 
School boy who was bad in school 
but very good in his home work¬ 
shop. Today he is exceedingly 
happy that such was the case. But 
he doesn’t want to be called a 
“miracle man.” “To Be Or Not 
To Be” teams Carole Lombard and 
Jack Benny, with Robert Stack, 
Stanley Ridges, Sig Ruman and 
Felix Bressart featured. 

THUMBNAIL! 

Peter George Lynn, who plays 
an important role with Carole 
Lombard and Jack Benny in Ernst 
Lubitsch’s “To Be Or Not To Be,” 
now at the.Theatre, was 
literally hi-jacked into becoming 
a motion picture actor. It all hap¬ 
pened nine years ago when Lynn 
stopped in Hollywood en route to 
China where he accepted an offer 
as flying instructor with the Chi¬ 
nese Army. On his first night in 
the film capital, he was held up 
and robbed of every cent he had in 
the world. 

Co-stars Jack Benny and Carole Lombard are seen as romantic personalities of the Polish theatre in 
^e/£mst Lubitsch comedy, “To Be Or Not To Be,” which will have its local premiere at the^.','^^< 

Tlieatre on.thru United Artists release. 

1C—Three Col. Scene {Mat .45; Cut .75) 

ERNST LUBITSCH TALKS ABOUT 
WORKING WITH CAROLE LOMBARD 
Producer of Star's Last Picture 

Sketches Interesting Profile 

{Sunday Feature) 

Ernst Lubitsch has earned international fame both for his 
brilliant work in motion pictures and for his rich and dynamic 
personality. He directed another great and dynamic per¬ 
sonality in her last picture—Carole 
Lombard. His remarks about Miss 
Lombard are simple and forthright, 
because Miss Lombard was, despite 
her glamorous beauty and her 
outstanding talent, just a simple 
person. 

But this is Mr. Lubitsch’s story 
about Miss Lombard. “Hers,” he 
says, “was an acutely analytical 
mind. Her reactions were always 
instantaneous—her answers were 
like a flash of lightning. 

“Directing Miss Lombard was a 
rich experience. She quickly ana¬ 
lyzed everything—every bit of her 
scene, every dramatic or romantic 
bit of action, every facial expres- 

Carole Lombard, Jack Benny and Charles Halton discuss their troubles 
with the Gestapo in this scene from the Ernst Lubitsch comedy, “To 
Be Or Not To Be,” which will start a run at the.Tlxeatre 

6B—Two Col. Scene {Mat .30; Cut .50) 

sion that she had to give her fellow 
actors. Throughout our work to¬ 
gether, she gave me many new 
ideas on the character I had creat¬ 
ed and her suggestions proved in¬ 
valuable. Her reasoning was pure¬ 
ly feminine and was of great aid 
in building the character properly 
—and quickly.” 

Lubitsch pointed out that Miss 
Lombard’s reaction to her work 
was much like his own. Like my¬ 
self, Carole was keyed up at all 
times, worked quickly with tightly 
coiled reactions to every bit of ac¬ 
tion, emotion and setting. No 
matter how hard she had to work, 
she insisted that her portrayal be 
the very best that could be given, 
both by the director and by her 
own intuitive mind. 

“Off the set. Miss Lombard was, 
of course, an entirely different in¬ 
dividual. Happy disposition, quick 
wit and boundless enthusiasm gave 
her an ability to make friends that 
few people possess. To those who 
worked with her she was the best 
scout in the company.” 

Hiring Extras Is 

Exacting Chore 

Hollywood’s rules about extras 
are pretty rigid. Take it from the 
assistant directors who worked on 
Ernst Lubitsch’s comedy, “To Be 
Or Not To Be,” now showing at the 

Theatre. Extras can 
only be held for one and a half 
hours for an interview or else they 
have to be paid on the basis of a 
one-quarter day’s pay for each two 
hours they wait. 

So, when a lot of extras are 
being called for an interview, the 
assistant has to know how to call 
them so they can all be interviewed 
without being held for hours at 
great cost to the producer. Assist¬ 
ant directors must also know the 
rules covering “weather permit¬ 
ting” calls. 

rCarole Lombard, as the heroine 
of “To Be Or Not To Be.” 

13A—One Col. Head 

{Mat .15; Cut .25) 

Star Suffers But 

Finishes Scene 

When Ernst Lubitsch and his 
production assistants mapped out 
the shooting schedule for the film¬ 
ing of “To Be Or Not To Ba,” the 
comedy melodrama at the . 
Theatre, they didn’t know that 
Robert Stack had knee trouble. 
But, even if they had known, they 
couldn’t have planned the schedule 
to greater advantage, for they 
scheduled as the last scene one in 
which he is chased through the 
woods by Nazi soldiers. He had to 
take a very bad fall at the conclu¬ 
sion of the chase. 

Came the final day of filming 
and Stack did his fall. Next day 
he couldn’t walk because of his 
knee. He injured the knee a year 
ago, and just before he started 
working in “To Be Or Not To Be,” 
his doctor informed him he would 
have to have it operated upon. Now 
the operation will be performed. 

Starred in “To Be Or Not To 
Be” are Carole Lombard and Jack 
Benny, with Stack, Felix Bressart, 
Stanley Ridges, Sig Ruman, Lionel 
Atwill and Tom Dugan featured. 

Irish Player 
Wins Double 
Role In Film 
Tom Dugan Plays 

Adolf Hitler 

For Laffs 

{Special Feature) 

Tom Dugan, a five-foot- 
seven Irishman, portrays—of 
all people in the world—Adolf 
Hitler in the new Ernst Lu¬ 
bitsch comedy, “To Be Or Not To 

Be,” now showing at the . 

Theatre. Just to set the record 

straight, Dugan doesn’t play Hitler 

as a serious man. Instead, Dugan, 

as a member of a Polish stock com¬ 

pany in the story, merely portrays 

the dictator in a play they are re¬ 

hearsing. 

Dugan started his career as a 

singer in a church choir in Phila¬ 

delphia. From the church he 

joined Doctor Long’s Medicine 

Show. Later he formed the News¬ 

boys Quartette which was such a 

sensation it broke right into “big 

time” vaudeville and stayed there 

for twelve years. Dugan eventu¬ 

ally made his Broadway debut in 

the famous “Music Box Revue,” 
and this was followed by a series 
of roles in musicals. 

Then he decided to break into 
pictures and went to Hollywood. 
He made his first screen appear¬ 
ance in “What Every Woman 
Knows.” After appearing in “The 
Barker,” Dugan became one of the 
busiest actors in the film colony. 

Today he is equally famous as a 
comedian or a terrific heavy. He 
is married, has a lovely home in 
Encino, where between pictures 
he does a lot of writing. He is 
fond of all sports, weighs 148 
pounds and .has blue eyes and 
brown hair. “If you don’t know 
the meaning of the word ‘quit’ you 
will always succeed,” says Dugan. 

/-^ 

Ruman Ruminates 
During World War I, Sig Ruman 

was captured hy American soldiers 
and as a result of learning about 
the glories of America through the 
Yanks, he came to the United 
States as quickly as he could ar¬ 
range for his departure. Ruman 
played in stock, learned English 
and became a hit on Broadway. 
He _ was noticed by a film scout 
while appearing with Katherine 
Cornell in “Alien Corn” and has 
been popular in Hollywood ever 
since. 

Currently he is appearing as a 
Nazi Gestapo official in Ernst Lu¬ 
bitsch’s comedy, “To Be Or Not 
To Be,” which will start a run at 
the . Theatre on . 
The comedy stars Carole Lombard 
and Jack Benny. 

V_/ 

Sig Ruman in “To Be Or 
Not To Be.” 

VIA—One Col. Head 

{Mat .15; Cut .25) 
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THE HERALD 
The picture everyone wants to see—your 

showing of “To Be Or Not To Be”—is 

brought home to the fans with a smooth, 

hard-hitting advertising approach through 

these expertly designed heralds on your pic¬ 

ture! Fan intercut will be a certainty when 

you distribute the heralds all over town—and 

the importance of the production can bring 

you additional broadside distribution through 

merchant tieups and use of delivery routes. 

Plan for use of these entertainment-selling 

heralds throughout your situation! Price: 

$3.50 per M. Inquire at your Exchange for 

quantity prices. 

THE TRAILER 

Your three-minute trailer on “To Be Or 

Not To Be” performs an advance selling job 

ill expert showmanly fashion, highlighting 

the terrific appeal of the picture in all its 

audience-intriguing angles, with perfect good 

taste and yet with strong promotional effect. 

It’s a trailer that will register solidly with 

your patrons and bring them back for the 

pictuj'e. Play it early and give it a good spot 

on your program. 

NATIONAL SCREEN SERVICE: 630 Ninth Ave., 

New York, N. Y.; 1307 So. Wabash Ave., Chicago, III.; 

300^4 So. Howard St., Dallas, Texas; 1922 So. Ver¬ 

mont Ave., Los Angeles, Calif.; 141 Walton St., 

Atlanta, Ga.; 2418 Second Ave., Seattle, Wash.; 30 

Melrose St., Boston, Mass.; 74 Glenwood Ave., Min¬ 

neapolis, Minn. 



SAVE MONEY 

BY ORDERING 
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Under the 

ECONOMY 

RENTAL PLAN 

lombard 

B^nii 

LOBITSCH'S 

TOBEo. 
BOTmBE 

lomenRD 

t; tiot'o®* 

THE PICTHfiE eVERYSNE WANTS TO SEE 

&wLUBITSCH'S„J 

“TOBEorNOTTOBF 

10 6^;, 

Set e! Eight 11 x 14 Lobby Displays 
Rental 35c for Set 

Gi>lO& 
lomenROii 

%ek 

BEOnV 

llOmBRRD 

fr^BIRRV 

-&-I ^ 

LUBITSCH’S^^' ' 

TO BE \Milm 

JACK BLNiVY 

TDBEorNOTtoBE 
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Window Card. Non-rental 
Price 7c 
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jpLANNED for effective show-selling on all key campaign angles, your set of United 

Artists posters on “To Be or Not To Be” is a “must” exploitation effort on the pic¬ 

ture everyone wants to see! Audience-wise showmen will plan definitely for an all- 

over-town posting campaign—on all available poster space. The posters tie in smoothly 

with all features of your unusual presentation through high-powered color, copy and 

layout! Order on the money-saving U.A. rental plan! 

UNITED ARTISTS CORP. kindly ship C.O.D. the following: 

TO BE OR NOT TO BE ' RENTAL ITEMS 
The advertising material listed hereon is copyrighted and is not sold, but it looted only for the period of 

the license granted for the exhibition at the below theatre of the respective photoplays identified in 

such moteriol and for use only in conjunction with such exhibition thereat. 

TITLE: PLAYDATE: 
QUAN- 

TITY ITEM QUAN¬ 

TITY ITEM 
One Sheets 22 X 28 Lobbies (SeF of 2) 
Three Sheets 14 X 36 Inserts 
Six Sheets 40x60 
11x14—Lobbies (Set of 8) 8x10 Black and White Stills 

NON-RENTAL ITEMS 
Twenty-four Sheets Window Cards (single) 
Slides 

Heralds 

LIST YOUR MATS HERE: 

LIST NOVELTIES OR MISCELLANEOUS ITEMS HERE; 

THEATRE: CITY: STATE: 

FULL CREDIT 
IF RETURNED IN GOOD 

CONDITION 1 SIGNATURE: 

NOTE: No 40x60 available on fhis picture. 
PRINTED I 



Scanned from the United Artists collection at the Wisconsin 

Center for Film and Theater Research. 

Digitization and post-production completed in the University 

of Wisconsin-Madison's Department of Communication Arts, 

with funding from the Mary Pickford Foundation. 
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